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My grandimber once told
me that there are two kinds
of peaple: those who work
and those who take the
credlt, He wld me 1oy o
be i the fiest proup: there
wag Juss compatilion there,
Iudiva Gandhi.

i. AMBUSH MARKETING
1.]1. Background

It the Jast decades, sponsoring an event” has become a very profitable
activity, 1t is a practice W reach consumers’ minds and, consequently, gain market
advantage. The most inleresting fields aimed at by companies are sports”, music
and fashion markets. I'n order to improve the knowledge of trademarks and
drawings, the sponsors of official events have been increasing the efforts in an
unlimited basis'.

The framework of these events needs preparation, time, moncy invesied and
the interest of the 1arget public, For these reasons, the best and most popular events
must always have the presence of the most skilled athletes, as well as famous
performners and nctors, and alse g certain public willing to pay und stay in the
specific event’, Considering that the best events arc alse the most viewed around
the world, a ﬁ;mrtin:ulm' inlerest emerges, corresponding o the “magic” of
sponsorship’

Tt is not a recent phenomenon. The sponsorship of huge events, with
worldwide brondcasting coverage, began in the 1970°s. Huge amounts of money
are being invested (hrough sponsorship in these events and the more you pay, the

L3

According to one of the available delinition, adopted by the Merchardise Morks Amenchinenl
Act, 20K, of South Alriew. cvent means any conference, exhibition, shuw or conpetition of a
cultiral, religious, spouting, recreational or entertainment rature which is (1) held or to be held
e publics (b) likely to atract the aiention of the public or to be newsworthy: and (e} financed or
subsidised by commercinl sponsorship, and includes any broadeast of such conference,
cxhibition, show or competition.

“Spord {8 jugt war minus the shooting.” George Orwell

A, CHAURRL, London Olympies 2012: the race is on. (2008), pug. BY. Also informs that, In the
particuler cese of Olymple Games, the official sponsors of the 1996 Atuntu puid over USD 40
rmillicn and the total spotisorship foes for the Sydney Clympics 2000 were in the vegion of TSI
70 million,

T Aceotding to WIPO Maguzine, no. (4, 2008, pag. 13, almost a guarter of ali South Korea's TV
vicwers got up aL4pm to watch their team play against France in Soecer Waorld Cap 2006,

Tidem, pag. 1 3: Official Sponsor of Soceer World Cup 2006, Philips’ PCT-patented, radio
frequency identificition (RF1D) teehnology was brought on to tackle ticket fraud. All 3.2 million
tickets comnined tiny ¢lectronie dima-processing chips, plus na antenna (o receive amd brondeast
radio signads, allowing contnel-Ires scanning al venue gates,



